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THIS EDITION CONTAINS NEWS ON:

AirAsia Group | Air France—-KLM | American Airlines | British Airways |
Delta Air Lines | flyadeal | Iberia | IndiGo | Jazeera Air | Qatar Airways
| Riyadh Air | Amex GBT | Revolut | SAP Concur | Swifty
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AIRLINES PROVIDE UPDATES ON
NDC AT THE WAF

The World Aviation Festival provided a forum for various airlines to
share updates on their NDC adoption and strategies.

Overall 53+% global NDC adoption
« NDC adoption in specific markets
o Spain: 65%

o Colombia: 70+%

e 30% of indirect volume sold is rich content
NI - (B « Three NDC exclusive products on offer, with some
customisations: Seat bundle, SAF bundle, lounge ancillary

.r s . o 750 million GBP secured for BA digital change
British Airways . . . :
o 7 billion GBP investment for overall airline transformation

e Indigo started its NDC journey last year; but continuing at
a slow pace

e By 2030: Double in size and volume with change in
business model
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DELTA REPORTS YOY GROWTH IN
CORPORATE AND DOMESTIC

Delta Air Lines’ (DL) Q3 2025 results showed year-over-year growth
INn both the corporate and domestic segments (primarily driven by
consistency in sales of premium and main cabins). Corporate
revenue has now crossed 2019 levels, despite overall travel volumes
remaining below pre-pandemic highs. The carrier also reported that
overall revenue reached a record high of 15.2 billion USD.

Delta is currently developing and testing its NDC offering. In 2024 it
announced the renewal of full-content deals with all three major
GDSs which include NDC, no surcharges, and value-based pricing.
DL has also partnered with Accelya to develop their NDC APls.

Highlight of DL Q3 2025 financial results Net change YOY

Total revenue +4%
Corporate revenue +8%
Domestic revenue + 5%

Expected Q4 revenue growth +2-4%
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AIRLINE UPDATES
FROM AMADEUS

- Saudi Arabian low-cost carrier flyadeal has gone live on

'~ the Amadeus booking platform. The rollout currently

~ covers the domestic market (around 4,000 |IATA-
accredited travel agents), with a phased geographical
expansion expected soon. flyadeal is a Navitaire customer.

- Jazeera Air, a Kuwait-based low-cost carrier has parthered
- with Amadeus for the Segment Revenue Management
et [El product, connecting to Navitaire New Skies. The
integration enables Jazeera to ‘transform from a route-
based revenue management approach to a network-
focused strategy’.
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AMEX GBT AND SAP CONCUR
ENTER STRATEGIC ALLIANCE

TMC American Express GBT and travel and expense (T&E) provider
SAP Concur have announced their collaboration on an Al-based,
end-to-end T&E platform. The new platform, called ‘Complete’, will
provide a single interface for booking, servicing, paying, and
expensing. Customers in the UK and US can opt in from this month,
with migration to the tool starting in November.

The move marks a shift in Concur's traditional multi-TMC strategy

towards a preferred partner model and has drawn mixed reactions

across the industry. As part of the alliance, Concur Expense will also
be integrated with Amex GBT's Egencia platform in the future.

Amex GBT has also received approval this year to proceed with its
acquisition of fellow TMC CWT.

D -

Al-based, end-to-end
T&E platform
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SABRE LAUNCHES CRO MOSAIC
MODULE WITH RIYADH AIR

Sabre, in partnership with Riyadh Air, has launched Continuous
Revenue Optimizer (CRO), an Al-based pricing engine that's part of
the Mosaic suite. The module delivers ‘continuous pricing
recommendations on shopping requests’ and aims to ‘help airlines
unlock up to 3.5% more revenue’.

The carrier signed a distribution deal with the GDS earlier this year.

REVOLUT ACQUIRES Al TRAVEL
AGENT SWIFTY

Fintech company Revolut has acquired Swifty, an Al-powered travel
agent. The acquisition aims to expand Revolut's presence in the
travel space. The transaction was completed in September 2025.

Swifty's Al-based booking platform was launched in 2023 and
developed within the Lufthansa Innovation Hub. Swifty's co-
founders will join Revolut's team to further develop the technology
and improve its agentic Al capabilities.
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ACCELYA ANNOUNCES
COLLABORATION WITH AWS

Accelya has entered a five-year Strategic Collaboration Agreement
(SCA) with Amazon Web Services (AWS) to drive joint innovation,
market expansion, and long-term growth. The partnership will also
focus on enhancing the FLX ONE retailing platform.

FLX ONE, an API-driven system built on AWS and launched in 2024,
supports the full Offer Order Settle Deliver cycle for airlines.

TRAVELPERK EXTENDS WITH
AMADEUS AND INCLUDES NDC

Corporate travel management platform TravelPerk has expanded its
agreement with Amadeus to include NDC connectivity. The
partnership enables TravelPerk to access NDC content from airlines
connected through the Amadeus Travel Platform.

TravelPerk now has 25 airline NDC connections, with the expanded
Amadeus deal bringing in Qatar Airways, Singapore Airlines, Air
Canada, SAS, and LOT Polish Airlines.
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MORE AIRLINE UPDATES

American Airlines has launched a new Al-powered trip
planner that helps customers find destinations and plan travel
based on the experience they're looking for. The tool is currently
live on the carriers website to 50% users, with a full rollout
expected soon depending on usage levels and feedback.

AirAsia Group has integrated DerbySoft's Global Data Network
for Flights, an API-driven and decentralized distribution
platform. The network enables direct connections between
airlines and agencies.
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PAYMENTS UPDATES

Qatar Airways has signed a deal with digital bank Klarna,
facilitated through Worldpay. The partnership is going live in 17
European markets and allows travellers to choose flexible
payment options (pay later, split payments, or monthly
financing) when booking Qatar Airways flights using Klarna.

UATP has partnered with Burbank Software to provide airline
merchants with Burbank’s ‘Card-Present over Internet’
technology. The partnership aims to improve fraud protection
and streamline payment processing for airlines.
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TOGETHER, WE CREATE AND
BRING TO LIFE STRATEGIES
DRIVING TRAVEL RETAIL

Visit oystin.com or travelinmotion.ch to learn more about our:

e Structured, flexible and customizable, modular approach to
distribution strategy solutioning

o Audits that offer airlines solutions to specific problems in GDS
and NDC distribution

e Offer-Order transformation approach

Click here to receive these updates fortnightly in your inbox §¥%
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https://travelinmotion.ch/
https://share.hsforms.com/1qqXWq35eTRemKfLwqCax5gzaam
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