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TAP Air Portugal has integrated NDC with Travelport. The go-live
includes booking and servicing capabilities of TAP’s NDC content for

Travelport agents. The integration is currently live in 29 countries.
Travelport and TAP Air Portugal signed an expanded distribution

contract in November 2024.

TAP’s NDC has been live on Sabre since 2024. The carrier has a
comprehensive NDC program consisting of aggregator connections
(Travelfusion, AirGateway, etc.), Direct Connects, and GDS NDC. TAP

is an Amadeus Altéa NDC customer.

TAP AIR PORTUGAL NDC GOES LIVE
ON TRAVELPORT

Initial rollout of TAP Air Portugal NDC on Travelport



Ryanair has signed a partnership with Booking Holdings, giving
Booking.com, Agoda, Priceline, KAYAK and other Booking brands

direct access to its content, with ‘full price transparency’. Customers
booking through these brands bypass Ryanair’s verification process,

which applies to ‘unauthorised OTAs’.

The airline has long opposed data scraping, branding Booking as a
‘pirate’ and taking legal action against the OTA since 2020. Ryanair

shifted strategy in 2024 by partnering with ‘approved OTAs’ for
direct connections in exchange for no price markups. It has also

launched a ‘Travel Agent Direct’ platform to support its authorised-
partner-only model.

RYANAIR ADDS BOOKING’S
BRANDS AS APPROVED OTAS

Aggregators Tech providersOTAs

Expedia Group
Kiwi
Bookings Holding
TUI

Travelfusion
Paxport

SAP Concur
Kyte

Selection of Ryanair’s recent partnerships



AirBooking has become an officially certified Singapore Airlines (SQ)
KrisConnect NDC direct distribution and content partner, gaining

access to SQ’s full range of fares, ancillaries, and negotiated
corporate rates. In August, AirBooking also became a certified

Turkish Airlines TKCONNECT partner.

AirBooking.com, an AI-powered travel and expense management
platform, was launched by AirRetailer Travel Technology earlier this

year. It is an NDC-enabled solution offering airline content from
GDSs and direct connects. Certified by Amadeus and Sabre, the

platform targets SMEs and TMCs in the Middle East and Asia.

SINGAPORE AIRLINES CERTIFIES
AIRBOOKING AS NDC PARTNER

AirBookings airline partnerships

American Airlines

British Airways

Singapore Airlines

Qatar Airways

Turkish Airlines

United Airlines



LUFTHANSA GROUP ALIGNS NDC
WITH SINGAPORE AIRLINES

TRIP.COM PARTNERS WITH
PHILIPPINE AIRLINES FOR NDC

From 1 September, Lufthansa Group (LHG) made its Economy Class
fares, including specific RBDs (K/L/T/S), for SIN-DACHB routes

exclusive to NDC and direct channels. This EDIFACT removal is
another step in aligning LHG’s joint venture with Singapore Airlines.

In 2023, Singapore Airlines removed V and K fare classes (low-tier
Lite economy fares) from EDIFACT, making them NDC-exclusive.

Philippine Airlines (PAL) has started selling international tickets on
Trip.com via NDC, allowing travellers to access the same fares and
services available on PAL’s website. The integration is enabled via

Travelfusion. Trip.com is the first provider to distribute PAL’s
exclusive NDC content.

Earlier this year, PAL also joined the ARC Direct Connect program to
establish its NDC presence in the US market.



LUFTHANSA GROUP ANNOUNCES
NDC CONNECTIVITY PROGRAM

HAHN AIR REPORTS GROWTH IN
AIRLINE NETWORK

Lufthansa Group has launched a new incentive-based program for
NDC aggregators. The program is a rewards system, allowing

participating aggregators to reach one of three tiers (Standard,
Advanced, or Premium) based on their performance. Points start

accumulating in August 2025, and rankings will be made public in
January 2026. 

20 airlines have joined Hahn Air’s network by the end of July 2025.
Hahn Air's HR-169 ticketing product enables airlines connected to

GDS to sell tickets in markets without being connected to the local
settlement system. Airlines can be booked on select or all GDS using

either their own IATA code or Hahn Air’s X1/H1 codes.

This year Hahn Air has also launched Distriply, a new brand for its
NDC-based solutions and became a part of ARC’s NDC

Advancement Working Group.



The current United States (US) administration has now withdrawn a
rule proposed in December 2024 by the US DOT requiring airlines to

compensate customers for flight delays as follows: 

Domestic delays of 3-6 hours: 200 - 300 USD
6-9 hour delays: 375 USD - 525 USD
9+ hour delays: 750 USD - 775 USD

Airline trade group, Airlines for America, which represents major US
carriers (including American, Delta, and United), has shown support

for the decision to withdraw the compensation rule, arguing it
would raise costs and lead to higher ticket prices for consumers.

In 2024, the US DOT also released two final rules.
1.Refund rule: Requiring the merchant of record for flight

bookings to provide cash refunds in disruption scenarios
2.Ancillary fee disclosure rule: Requiring airlines and travel

agents to display ancillary fees at the initial fare display

US DOT DROPS PROPOSED RULE
ON PASSENGER COMPENSATION



MORE AIRLINE UPDATES

Malaysia Airlines has partnered with Amadeus for its Amadeus
Travel Ready product. The solution digitalises and verifies travel
documents. Malaysia Airlines is the first carrier in Southeast Asia
to integrate Amadeus Travel Ready.

American Airlines has launched a new AI solution for managing
flight connections, particularly to help decide whether to delay a
flight to ensure passengers make their connections. The
solution has been deployed at Phoenix Sky Harbor Airport.

Lufthansa City Center (LCC) has named TPConnects as a
preferred supplier, giving agencies access to TPConnects’ Iris
platform. The platform allows agents to shop and manage
EDIFACT, NDC, and low-cost carrier content in one place. LCC’s
network includes 320 agencies across 109 countries.

Virgin Atlantic has announced Omnevo as its retail technology
partner. This is Omnevo’s first full-scale airline implementation
for its end-to-end retail technology platform. Go-live of the
solution is expected by the end of the year.



OYSTIN AND TRAVEL IN MOTION
ARE COMING TO WAF 2025

Book a one-on-one session
with our Founder,
Felix Dannegger:

Sign up for our Airline Distribution
and Retailing Masterclass here
(Airliners only):

Our Airline Distribution and Retailing Masterclass focusses on:
Latest developments in Airline Distribution
Leveraging NDC
Looking into Airline Payments challenges
Our view on Order Transformation

Click here to receive these updates fortnightly in your inbox 📩

https://calendar.google.com/calendar/u/0/appointments/schedules/AcZssZ34AIgQQsuC7lnqbgHxU_EcyxUn7NM3Uv0xApipNhu3h2WjbHjMngkGQSQedo2zmPj0p3YBGm2u
https://share.hsforms.com/1--udX5E7QzuRMgV4Bnm56Qzaam
https://share.hsforms.com/1--udX5E7QzuRMgV4Bnm56Qzaam
https://share.hsforms.com/1qqXWq35eTRemKfLwqCax5gzaam
https://share.hsforms.com/1qqXWq35eTRemKfLwqCax5gzaam

